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Types of training offered:
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One day; two day-or half day

One hour; 2-3 hour or phased
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Contact us to see if you qualify for
special pricing.

Cost: (min. 15 persons)

*$1250 per person (1 day)

Includes:
*Training Manual
*Checklists and guidelines

«User Experience Poster

Obijective:
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Audience:
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Usability Testing Methods Ethnography Methods User Interface Design Methods
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Contact us to see if you qualify for
special pricing.

Cost: (min. 15 persons)

*$750 per person (1 day)

Includes:
*Training Manual
*Checklists and guidelines

eUser Experience Poster

Overview:

Audience:
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253e% *Team discounts available

*Handouts (notes)

About: Audience:
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See:
http://www.experiencedynamics.com/training
For web seminars and free archived
sessions.

We can customize any of these topics for an
in-house training as well.

More hot usability topics added regularly.
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Intel Hands on Personas Demystified

: ' ’ workshop
lntEI LEEIp ahead” 22
Advanced Methods Training- Intel User

Centered Design team
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Ethnography Methods Training Manual
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(All participants of our corporate trainings receive a Training Manual and Poster)
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HIGHLIGHTS:

*Trainer with Fortune 500 experience in
supporting corporate usability initiatives and
10 years of training experience

*Personalized mentoring and coaching
(student-centered)

*\We use Accelerated Learning techniques-
to increase learning retention, interest and
fun.

*\We customize workshop content to suit your
needs

*\We don't just present a technique, instead
we show you the ‘how and when’ to use it
best
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About Experience Dynamics web seminars:

Experience Dynamics offers a recurring set of usability web seminars on hot usability topics. The web
seminars provide an overview and quick review of key issues and opportunities related to best practices in
usability research. The seminars are presented by Frank Spillers, MS, a recognized expert in the field of
usability engineering and user experience design. Experience Dynamics seminars are complimentary and
are attended by companies including Intel, Citigroup, KeyBank, The Hartford, Fujitsu, Intuit, EMC Corp,
Chase, US Bank, Business Objects, Mentor Graphics, GM, Toyota and others.

About Experience Dynamics

Experience Dynamics is a design research consultancy. The company's User-Centered Design solution
services are used by Fortune 500 companies in enterprise, institutional and consumer facing software and
web environments. Since 2001, Experience Dynamics has delivered professional usability testing and
design research solutions to corporate marketing and development teams globally including: Microsoft, Intel,
IBM, HP, BankOne, KeyBank, Daimler-Chrysler and Whitepages.com. Experience Dynamics delivers
research-based strategic design recommendations. More information about Experience Dynamics is
available at www.experiencedynamics.com or at the blog: www.usabilitydiary.com.
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